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Executive Summary

A new Alethea investigation has
uncovered a sprawling ecosystem of
inauthentic, coordinated “fan page”
networks pushing rage bait, commercial
spam, and Al-generated misinformation
across social platforms, targeting nearly
every major U.S. professional sports
league. These pages present themselves
as community hubs, but function as
high-volume attention farms designed
to monetize reactions, funneling traffic
to scam sites, collecting ad revenue, and
siphoning engagement from leagues,
teams, broadcasters, and legitimate
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publishers. Their goal is not fandom — it’s
friction, virality, and revenue.

These pages churn out a steady stream
of fabricated quotes, Al-generated
imagery, false scheduling updates, and
culture-war storylines designed for
maximum reaction. When that reaction
comes, the machine monetizes it,
siphoning attention and ad revenue from
legitimate sources and forcing athletes
like Jason Kelce and George Kittle to
publicly correct words they never said.
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The tactics behind this ecosystem

are surprisingly consistent. These
pages manufacture urgency through
“BREAKING” alerts, fake schedule
changes, and last-minute updates
designed to provoke reaction before
verification. They then recycle the
same storyline across leaques, simply
swapping athletes, teams, or imagery to
scale content without additional effort.
Outrage becomes the accelerant; friction
drives comments and shares faster than
fact-based content ever could. Once
engagement is captured, the machine
monetizes confusion, routing traffic to
ad-heavy scam sites, gambling links, or
merchandise traps. And beneath it all
lies a moderation-evasion strateqy: U.S.
area codes, fake small business contacts,
spoofed Instagram handles — small
details engineered to appear credible
enough to avoid platform scrutiny while
the content travels.

The result isn’t background noise,

it’s a business threat. Rage bait and

Al slop now compete directly with
legitimate media for reach, influence, and
monetizable impressions. As fabricated
narratives scale faster than official

communications, the result is:

- BReputational risk for players,
teams, and sponsors

- Declining trust in official updates
and league channels

- Siphoned ad revenue and reduced
share-of-voice for real publishers

- Increased moderation cost and
operational load for platforms

- Volatility for communications
teams forced into shorter reaction
windows and bogged down by
content spam

When audiences can’t distinguish
between real updates and synthetic
controversy, it erodes the core asset the
sports industry is built on: trusted fan
connection. If misinformation drives more
engagement than truth, then dollars
follow deception, not the rights-holders
who fund the sport. The business impact
is clear: these networks are changing
how narratives form, how fans behave,
and where attention and revenue flows.

Controversy creates engagement. Engagement creates profit.
A monetization engine built on synthetic narratives is now
shaping how the sports world communicates.
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Hitting the Bottom Line
How Fake Fan Networks Can
Drain Real Ad Revenue and
Stress Comms Teams

Beyond reputational and fan-experience

harms, these networks quietly divert
engagement and ad dollars away from
legitimate sports media. Because fake
fan pages attract massive reach and
high engagement using fabricated
content, they effectively pull attention
from official league and team channels,

SALETHEA

accredited sports outlets, and verified
creators and analysts.

Every click driven to a scam site or ad-
stuffed fake “news” page is a click not
going to the publishers, teams, and
platforms that fund real reporting and
fan engagement.
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Over time, this distorts audience metrics,
devalues authentic sports content,

and forces advertisers to compete
against a flood of inauthentic inventory
that looks “high engagement” on the
surface but delivers no real value. It’s an
invisible tax on the entire sports media
ecosystem extracted by networks that
contribute nothing back to the leagues
or communities they exploit.

And for CCOs, comms departments, and
media teams, the operational impact is
immediate. False narratives compress
reaction windows, making it harder to
control story arcs in crisis or calm. These
fake networks create communications
volatility that traditional PR structures
are not built to absorb.

Fake fan networks don’t just create
rumors, they compress response time,
complicate message control, and reshape
the stakes of silence. A fabricated quote
can trend in minutes, giving brand or
team communicators a shrinking window
to contain it. When false stories travel
faster than official statements, comms
teams are pushed into reactive posture
rather than shaping the narrative early.

These networks also introduce a

new layer of reputational volatility. A
manipulated image, Al-generated quote,
or politicized hoax can drag sponsors,
partners, and brand-aligned athletes into
controversy instantly, even when the
source is fraudulent. Silence becomes
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risky, over-response becomes expensive,
and the comms calculus grows harder
to solve.

Most critically, misinformation now
competes directly with owned channels
for attention. Teams and leagues spend
heavily to build audience trust, yet fake
content siphons that investment by
generating more friction, more outrage,
and more clicks. It’s not background
noise, it’s a parallel attention economuy.

There is also a growing security and
fraud dimension. Some outbound links

in this ecosystem have been flagged

for phishing, malicious redirects, and
malvertising, presenting real fraud risk to
fans and increasing takedown viability
for leagues or teams. Misappropriated
player likeness, logos, and schedules
could open pathways for legal action

or platform removal when tied to brand
impersonation or consumer harm. In other
words: this isn’t just a comms problem,
it’s a platform integrity and

safety problem.

The narratives driving that shift

aren’t random. They follow repeatable
patterns: the same storylines recycled
across multiple leagues, teams, and
players to maximize emotional payoftf.
Understanding what they push is the key
to predicting what comes next.
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The Content Factory

The fake content itself is formulaic and
easily reproducible. Scam pages routinely
post nearly identical narratives while
swapping in different teams, stadiums, or
Al-generated graphics.

The posts fueling this ecosystem read
like tabloids on autopilot. We highlight
four general cateqories.

Fake Game Updates

“TIME CHANGE ALERT” posts fabricated
sudden schedule shifts for rivalry games,
triggering confusion as fans scrambled
to confirm whether broadcast times had
actually changed.

SALETHEA

Bleed Green Daily - Follow
Movember 20 at B:43PM - &
TIME UPDATE: The Eagles-Cowboys game has been rescheduled. Here's what Eagles fans

need to know - A last-minute update from ESPN just threw things inta disarray, and th... See
more

TIME
CHANGE

00 351 124 comments 26 shares

Y Like () comment A» Share

https://www.facebook.com/share/p/1CjxvTBiAQ/
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Heart of the Blue & Silver's Post ®

Heart of the Blue & Silver
Movember 16 at :340M - @
TIME UPDATE: Dallas Cowboys vs Las Vegas Ralders Game Rescheduled - What Fans Meed 10
Knaw

00 azs

34 comments &4 share:
5 Like ) Gomment £ share

Muost relevant

e # Buthar
" Heart of the Blue & Silver

Update more: https://new365.azentree.com/?p=120263

MEW3B5.AZONTREE.COM

TIME UPDATE: Dallas Cowboys vs Las Vegas Raiders Game
Rescheduled - What Fans Need to Know - News 365

1d Llke Reply :;Q

O Salvador Joe Guerrero Sr
RAIDERS We WIN, Cause Nobody, I1s Glving Them A { CHANCE] These Are By FAR
The Most HATED TEAMS In AFC, NFC Cowboys Way OOver Rated Ralders
UnAppraareted Symbol As Gang Mambers CAUSE Of LOGO ThiThat is Dunb As Hell
Im A WASHINGTON REDSKINS Fan All My Life 58 Years This vear Mot 250 Great Mo
Excuses

14h  Like Reply
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Chiefs Superfans's Post ®

Chiefs Superfans
November 13 at 1:16 PM - &
& TIME UPDATE: Chiets vs Broncos Game Broadcast Has Been Rescheduled - Here's What Fans
Need to Know

A last-minute update fram CBS Sports Just shook things up — and Chiefs Kingdom needs to lock in
fast. The AFC West showdaown at Mile High has been rescheduled 1o guarantee full nationwide
coverage on CBS and Paramount+, bringing Mahomes' mission to reclaim the division and
Denver's 8-2 surge stralght Into every living room.

SCHEDULE UPDATE: hitps:/fbnew.fe|l.io/... fime-update-chiets-vs-broncos...

2Chiefs #ChiefsKingdom #GoChlets #kansascity

OO 15K

275 comments 111 share:

o' Like ) Comment

Most relevant

0 A tuthar
Chiefs Superfans

FULL STORY: https://bnew.feji.iof... time-update-chiefs-vs-broncos...

£ Share

EME

TIME UPDATE: Chiefs vs Broncos — How to Watch, Listen, and
Stream Week 11 NFL Game

{.FEJI.IO

4d Uke Reply Edited 2{0)

° Steve Jacobs
This game has always been scheduled for a 3:25 PM Gentral, 225 Mountaln...

2d Uke meply 15{D

Wiew all Z replies
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Nonexistent Celebrity Feuds

A viral post falsely claimed Whoopi Goldberg lashed out at Erika Kirk, followed by
Patrick Mahomes stepping in to defend her, complete with Al-generated imagery and
identical copy across multiple pages. To no surprise, Taylor Swift and Travis Kelce were

consistently targeted in these kinds of posts.

Chiefs Faithful

September 27 at 5:30AM - &
"Sit down, Barbie." — Whoopi Goldberg suddenly lashed out at Erika Kirk,
calling her a “T.R.U.M.P. puppet” live on air. But just minutes later, before Erika
could even ... See more

() Comment
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1.8K comments 2.7K shares

&y Share

America is my Life's Post ®

America is my Life
= October 22 at 8:06PM - @

JUST IN: “It's Over™: Swifties in Frenzy as Taylor Swift Makes Shocking Announcement About Her
Relationship with Travis Kelce. Taylor took to her social media platforms “_7 minutes ago” to make
the unexpected statement. The news has sent social media into a frenzy, with fans expressing
disbeliaf and heartbreak over what many are speculating is the._.. 9

READ MORE: http:/{HitTracks. usfjust-in-its-over-swifties-in-frenzy...

4 comments

£ Share

() Comment

JANUARY 2026 8



NFL FAN FREE ZONE: HOW RAGE BAIT, SPAM NETWORKS, AND Al SLOP HIJACKED SPORTS FANDOMS

Chiefs Superfans

W 16K followers - 5 tollowing

Posts About mMentions Reels Photos Live

Intro

Wilcome to Chiefs Superfans, where passion for the Kansas Clty
Chigts runs deep! As devoted sUpporters, we embody the spirit of
“Chilefs Kingdom,” rallying behind our team through every game
and untorgettable moment.

B Page - Country Club | Clubhouse

o) Fanentrance LLC

s responsible for this Page

F Arrowhead Stadium 1 arrowhead Drive Kansas CIT}', MO
64129, USA

Photos

Maore =

8 Follow

& Visit Group © Message

Posts 22 Filters

Chiefs Superfans
Sh - ¥

B Travis Kelce and Taylor Switt 3hift Wedding Plans as Chiets Battle Through Turbulent Season

#Chiefs #ChiefsKingdom #kansascity #GoChiets

BREAKING
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THE CONTENT FACTORY

03.
Manufactured
Scandals

Dozens of pages pushed the same false
story about a Steelers fan posting nude
photos after a game, a clickbait trap to
funnel users to scam sites, and made up
claims that Dan Marino demanded an NFL
investigation into referees after a
Dolphins-Ravens game also made

the rounds.

SALETHEA

NoVaFinFan
@novafinfan.bsky.social

There's a damn funny hypocrisy in this article and not just Stephen Ross
caring about the NFL product and not the one he created
top.topnewsource.com/posts/shocki...

Shocking: Dolphins legend Dan Marino calls on the NFL to investigate Scott
Novak's refereeing staff after a series of unfair decisions against the
Dolphins in the game against the Ravens and the subse...

Sunday night's Dolphins-Ravens showdown was supposed to be another classic.
Instead, it descended into chaos, controversy, and fury =— culminating in NFL

top.tophewsource. com
October 31, 2025 at 9:34 AM & Everybody can reply
1like

o1 = QO o &

https://bsky.app/profile/novafinfan.bsky.social/post/3mdip3s3gdk24
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Fake, Politicized Quotes
Attributed to Star Players

Politicized lines such as: “Football should be about the game... Stop bringing up
Charlie Kirk...” and “They may boo me... but this $1 million pledge is my stand...” These
quotes are 100% fabricated, from the athlete’s name, to team colors, or even their
face simply swapped out, depending on which fan base is being targeted that dauy.

“THEY MAY BOO ME, CANCEL ME, OR EVEN TURN

"FOOTBALL SHOULD BE ABOUT THE GAME,
THEIR BACKS ON ME — BUT THIS $1 MILLION THE COMPETITION, AND THE FANS - NOT
PLEDGE IS MY STAND, AND YES, IT'S A BEACON POLITICS. STOP BRINGING UP CHARLIE KIRK,
IN THE FIGHT AGAINST LGBT AND WOKE." BECAUSE IT HAS NOTHING TO DO WITH
WHAT WE DO ON THE FIELD."
-TRAVIS KELCE-

The goal of these postsisn’t simply deception for deception’s sake; it’s to drive clicks
and confusion to create engagement and profit. This endless stream of slop creates
the illusion of constant breaking news, even when most of it is not real.
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How the Networks Operate

The tactics that drive this ecosystem
are remarkably consistent. These pages
manufacture urgency through fake
schedule alerts and “breaking news”
prompts that force fans to respond
before verifying. They recycle the same
narrative templates across leagues and
players - simply reskinning teams or
athlete names to scale content with
minimal effort. Fabricated quotes and
Al-generated photos exploit the intimacy
of fandom, using parasocial loyalty as an

SALETHEA

accelerant. Outrage fuels engagement,
engagement drives distribution, and
distribution drives monetization (typically
via outbound links to ad-stuffed scam
domains or low-quality content farms).
All of this is reinforced by moderation-
evasion tactics, from stolen U.S. business
phone numbers to fake Instagram
handles, allowing these pages to appear
legitimate long enough to spread.

Two major operational clusters emerged.
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CLUSTER A

India/ Mexico/ U.S. — Linked to
Sportskeeda and Absolute Sports Pvt Ltd

These pages frequently include
administrators in India and appear tied to
broader content-monetization networks.
Some leverage Sportskeeda’s distributed
content model, which pays writers based
on article traffic, to seed click-driven
copy across platforms.

Beyond direct monetization Nazara
Technologies, which owns 100% of
Sportskeeda, leverages Sportskeeda to
drive traffic across its other gaming and
esports properties like HalaPlay and WCC,
while using content from Sportskeeda to

boost engagement on those platforms.
This creates a network effect across
Nazara’s portfolio of gaming and sports
media properties.

Sportskeeda uses a distributed content
model with both an internal team of
journalists and writers, plus contributors
from around the world working on a
revenue share basis. Writers are paid
based on article performance, with
geography affecting payouts since
traffic from developed countries
generates higher advertising revenue.

SALETHEA
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CLUSTER B

Vietham — The Larger, More Coordinated
Inauthentic Infrastructure

Vietnam-run pages exhibit:

- Shared outbound links
- Matching posting templates
- Reused imagery

- ldentical scam domains (e.qg.,
Boonovel.com, HitTracks.us,
topnewsource.com)

- Fake “About Us” pages

- Misappropriated U.S. business
addresses to appear stateside

To avoid moderation, many of these
pages rely on suspension-evasion
tactics — posting outbound links only
in comment replies, using fake phone
numbers and addresses, listing random
small businesses in their bios, or linking
to non-existent Instagram accounts to
appear legitimate.

Most outbound links lead to low-quality,
ad-stuffed, or outright fraudulent
websites, often with random domain
names like Boonovel.com, HitTracks.

us, clubofsocial.com, or fake “news”
sites such as topnewsource.com,
viralceleb24h.com, and news247h.

com. These sites typically lack real
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contact information, feature templated
“About Us” sections, and exist primarily
to monetize traffic through ads or
questionable product sales.

Topnewsource.com in particular, bears
the hallmarks of known scam operations,
a multi-subdomain WordPress/pseudo-
news cluster. Its identifying

traits include:

- Copy-and-paste “About Us”
content used across known
scam networks

- Hidden WHOIS / short domain age

- Automated / thin / low-quality
content structure typical of Al-
rewritten or scraped articles

- Use of ad/affiliate funnels and
reports of popups, iframes,
redirections, or “free prize/virus”
warnings from users

- Services like ScamAdviser and
Gridinsoft have low trust scores
or “suspicious” labels for the main
domain and subdomains

This isn’t organic fan chaos, it’s
structured international traffic arbitrage.
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Engagement Farms Target U.S.
Leagues with Repeated Tactics

The biggest surprise wasn’t just how
many fake fan pages exist, but how
identical their playbooks are. Pages
across the NFL, NBA, WNBA, MLB, NHL,
NASCAR, F1, IndyCar, and professional
tennis all follow the same structure:

- Legacy titles rebranded without
updating their bios, emails,
or imagery

- “Ultimate fan community”
positioning text that never
matches the page’s real activity

- Foreign administrators running U.S.

sports pages from India, Vietham,
Mexico, or multi-region clusters

SALETHEA

- Hyperactive posting schedules
with 20-50 posts per day

- Nearly identical content pushed
simultaneously across
multiple pages

- Some use bogus Instagram
accounts for legitimacy

- Many clusters reuse phone
numbers belonging to unrelated
U.S. small businesses or completely
faked U.S. phone numbers to
appear “local”

These are not communities; they are
engagement farms hidden inside
fan culture.
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Real-world Impact on
Fans, Players, and the

Sports Economy

The ripple effect is clear; when these
fake claims go viral, teams face media
inquiries and widespread calls for
boycotts, agents are forced into
unnecessary crisis response cycles, and
journalists spend time debunking fake
controversies instead of covering real
ones. The sports experience becomes
exhausting rather than engaging.

When these narratives jump platforms,
the burden shifts to the players
themselves. For example, Jason Kelce
had to publicly refute a fake quote
that spread so widely it reached sports
media cycles, and George Kittle faced
similar spread tied to fabricated political
commentary. In the case of the Kittle
post, it spread rapidly, with just one of
the many instances of his fabricated
words garnering over bk likes and 744
comments in the 48 hours after it was
first posted, forcing him to respond.

SALETHEA

JASON KELGE: “IF BAD BUNNY IS A BAD

FIT FOR THE SUPER BOWL, THEN MAYBE
THE PEOPLE MAKING THESE COMMENTS
ARE A BAD FIT FOR AMERICA'S FUTURE.”
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Jason Kelce @ A -
@lasonKelce

I normally don't comment on things like this, but | feel | need to address
that there are a number of accounts posting fake quotes and attributing
them to me on this platform right now. | appreciate @X putting
community notes on several and | will not address the other accounts
specifically, because | do not want to amplify their engagement. But
please know, unless you hear something directly from me via one of my

Sidney Powell ®5 Attorney, Author, Gl... @ @SidneyPo... - Novbs [

\ We need two major boycotts to begin right now 11 The first is of New York
City. Try to avoid it at all costs. The second is of the NFL and especially the
Superbowl. Not only is the superbowl the largest human trafficking event
each year, its halftime show is horrific. Start

Show more

platfarms, it is not real.

6:46 PM - Oct 14, 2025 - 4M Views

(@R

T

The modern sports fan experience

is being suffocated by rage bait,
conspiratorial narratives, politicization,
commercial spam, and Al-generated
sludge. What was once a vibrant
ecosystem of storytelling and
community has become a high-friction,
low-trust attention economy designed to
exploit emotion for profit.

Fake “breaking news” and synthetic
controversies now spread faster than
league statements, beat reporting, or
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"Islam is the sword
the left is using to
slit the throat of
America”

Charlie Kirk (American political activist)

Follow us @KreatelyMedia O @ € 3 / kreately.in
Charlie Kirk

Q 164 T 14K

=

Q 2.9 il 59K H

player communications. Push alerts

are disquised as gambling ads, auto-
generated articles route fans into
revenue traps, and Al-built accounts
scrape, plagiarize, and invent drama

at scale. Fans become exhausted and
distrustful; players and agents become
collateral damage.

This isn’t a handful of bad actors, it’'s a
structural shift in how sports narratives
form and monetize.
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Methodoloqgy

Alethea’s investigation combined:

- Network mapping of Facebook foreign-managed accounts, and
pages claiming to represent impersonation patterns

fan communities . )
- Open-source intelligence

- Cross-page content analysis to on outbound links, domain
identify duplicated narratives, registration, and scam
Al-generated graphics, and monetization infrastructure

coordinated posting patterns via

Alethea’s Artemis platform - Fan sentiment analysis through

public comments and user-
- Attribution review of admin report patterns
locations, reused contact info,

This multi-layered approach revealed a large, multi-region
content operation exploiting sports fandom for attention,
traffic, and monetization.
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Conclusions

Alethea’s investigation reveals a
coordinated, transnational network of
fake fan pages that contaminate the
online sports environment through
fabricated stories, rage-bait narratives,
Al-generated slop, and deceptive
monetization schemes. These networks
erode trust, confuse fans, expose
players to reputational harm, and siphon
away revenue and engagement from the
legitimate sports ecosystem.

Beyond players and fans, the risk of
business harm to teams, leagues, and
industry professionals is significant.
From teams facing media inquiries, to

agents forced into unnecessary crisis
response cycles, to journalists wasting
time debunking fake controversies, the
implications reach far and wide.

Protecting the future of sports
fandoms and media ecosystems
means understanding these influence
operations for what they are: commercial
exploitation at scale, masquerading as
community. The longer these networks
operate unchecked, the more they
degrade the authenticity, economics,
and trust that make sports one of our
most powerful and beloved

cultural spaces.
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Alethea empowers
communications a
security leaders to s
beyond the surface
of online discourse

Our Al platform, Artemis, detects early signals of on
decodes the tactics behind them, and delivers conte
intelligence that helps organizations protect their pe
reputation, market stability, and stakeholder trust. Sc
a demo with our experts to see how Alethea can be p
your solution. Ny,

Learn More =
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